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Given the unreliable indicators of actual market behavior and particularly in light of the 

continued cover-up by other offices within DOJ apart from the Antitrust Division, the actual 

experiences of the telecommunications-media oligopoly in 2016 offer other important alternative 

evidentiary references amidst this unfortunate recent historical data point as well. "We conclude 

that by introducing evidence of concentration ratios of the magnitude of those present here the 

Government established a prima facie case that the ... market was a candidate for the potential­

competition doctrine. On this aspect of the case, the burden was then upon appellees to show that 

the concentration ratios, which can be unreliable indicators of actual market behavior, see United 

States v. General Dynamics Corp., 415 U.S. Reports 486, 94 S.Ct. 1186, 39 L.Ed.2d 530 

(1974), did not accurately depict the economic characteristics of the ... market. In our view, 

appellees did not carry this burden, and the District Court erred in holding to the contrary." 

United States v. Marine Bancorp., Inc., 418 U.S. 602, 41 L.Ed.2d 978, 94 S.Ct. 2856 (1974). 

The telecommunications-media oligopoly framework that AT&T seeks to achieve in 2018 

would represent a further violation of several other key benchmarks. Current trends in the 

oligopoly since 2009 breach many additional core criteria that courts have traditionally used to 

determine Section 7 violations. United States Steel Corp., v. FTC, 426 F.2d 592 (6th Cir. 1970). 

First, these include clear adverse effects for small businesses as seen in the impact on Dr. Page. 

Page v. Oath and BBG. Second, a trend toward concentration amongst the powerful 

telecommunications-media oligopoly as demonstrated in the events since 2009 with particular 

reference to the impact amidst last year's election. Third, "present industry trends towards 

vertical integration". Finally, and as seen in the concentration of power in 2016, "the ease with 

which potential entrants may readily overcome barriers to full entry and compete effectively with 
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existing companies" is limited by structural advantages created by favored federal government 

power sources amongst Article II institutions. (USS v. FTC, 1970). 

Early in the history of the telecommunications-media oligopoly that began to emerge in 

2009, an in-depth FTC report from 2012 noted the failure in self-regulation by these same 

conglomerates related to the proliferation of privacy invasions that had j usl bt:gun lo UL:L:ur in the 

wake of new technology. 36 The relatively narrow scope of this early FTC analysis only 

encompassed relatively narrow concerns that pale in comparison to the subsequent abuses by the 

dominant members of the telecommunications-media oligopoly as seen over the following years. 

IV. CONCLUSION 

Under any fair reading of the Clayton Act, the continued transition to a telecommunications-

media oligopoly that began in 2009 would create further damage to America's legitimate media 

enterprises, small businesses, and private citizens while risking a future repetition of the abuses 

seen in 2016. For this reason and those set forth above, amicus curiae Dr. Page urges this Court 

to grant the plaintiff's requested relief as set forth in the Compl. 

Dated: New York, New York 
December 12, 2017 

Very respectfully, 

By: /s/ Carter Page 
Carter Page 
c/o Global Energy Capital LLC 
590 Madison Ave., 21st floor 
New York, NY 10022 
Phone (212) 537-9261 
Fax (212) 537-9281 
cpage@globalenergycap.com 

36 Federal Trade Commission, "Protecting Consumer Privacy in an Era of Rapid Change: 
Recommendations For Businesses and Policymakers," March 2012. 
https://www.ftc.gov/sites/default/files/documents/reports/federal-trade-commission-report­
protecting-consumer-pri vacv-era-rapid-c hange-rccom mendations/ 12 0 3 26pri vacyrepo1t. pdf 
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Exhibit 1 
Sample of the Largest U.S. Telecommunications-News 

and Pure-play Media Conglomerates 

Mega Telecommunications-Media/News Conglomerate Oligopoly: 
Proposed and Current Members 

2017 Fort~ite 1':l1rcompany;1··.JJ_\~;·11· PrimaryRelevant Ne\vs Assets, and related notes 
' . c.17 I j1 .(.,' ' • I - ' . . 

500 I ' (J"" I • • ' I , ran i.ID,,,, ~-1 u~ ~ .;_ __ L··~ · : ~ ..... ·' .=. · 
#14 Verizon 

#31 Comcast 

#9 AT&T 

Yahoo News & Huffington Post- Illegally influenced 
the 2016 election with the September 2016 world 
premiere of the complete falsehoods in the Dodgy 
Dossier, in collusion with the U.S. Government's 
propaganda network. 
NBC News I MSNBC- Senior Comcast executive 
Jeffrey Shell served as Chairman of U.S. federal agency, 
Broadcasting Board of Governor from August 2013 until 
January 2017, during the period they influenced the 2016 
election with the September 2016 RFE Republication. 
This partnership of the USG with the telecommunication­
media oligopoly enabled this and other illegal reporting 
prior to last year's election. 
TBD- CNN acquisition - Contingent upon outcome of 
this pending case. 

Smaller, Pure-play Media I News Networks 

2017 Fortune1 lCOmp~~y:'·~· :·u ... ' '.'.Ti~s~~and related notes 
1. tl l , II,•• ,._., 'i11'.:.a ~-~.-1~' • 500 ran uiig ~·~:-- r. :~ .; ·A~_ , _ : 

#52 Disney ABC News Albeit far smaller than 
members of the 

#101 Twenty-First Fox News telecommunications-media 
Century Fox oligopoly, these firms stand 

#193 CBS CBS News among the largest pure 
Corporation media-news companies 

included in the U.S. 
television news industry. 

37 http://fortunc.com/fortune500/I i st/ 
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